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Mental health America
Introduction
	Mental Health America is one of the leading nonprofit community-based organizations in the United States of America (Wiederhold,2020). The organization's main objective is to address the needs of those living with mental illness across the 50 states in the USA. Apart from dealing with those affected by mental illness, the organization is concerned about the mental well-being of all citizens.  I have chosen Mental Health America (MHA)  for the case study because of the rising number of mental health cases in the USA. Approximately one in every five adolescents suffers from mental health challenges at some point in their lifetime (Neto et al. 2020). 
Established in 1909 by Clifford Beers, the organization has remained relevant to its objective. The organization surveyed between October 2019 and May 2020.  The survey targeted caregivers of people undergoing mental health challenges. During this particular survey, the MHN received 807 responses from the caregivers.
From this case study, other communicators can learn that for effective communication, one should follow the key elements of communication, which include identifying the target audience, setting realistic goals, developing a message, and staying relevant.  In the study conducted by the MHA, the message was specifically directed to the caregivers of people experiencing mental illness.
Mental Health America has a sole mission of promoting mental well-being and preventing mental illness(Goetzel, 2018). This mission is achieved through research, education and advocacy. Through its leadership and over 200 affiliates, the MHA works tirelessly to ensure that the dignity and the rights of the people experiencing mental illness are catered for when making major decisions. The B4stage4 philosophy also guides the MHA that mental health conditions should be identified early enough and treated before reaching the critical condition(Canady,2020). MHA advocates for a healthy, humane and just America where everyone is accorded equal opportunity to realize their full potential free from prejudice. 
The mental health America conducted the study to know the extend of caregivers in the well-being of the mentally ill patients and how their involvement had affected their levels of distress and conflict in the provision of care to the patients. To formulate the survey, the organization collected data through its website on the caregivers of people with mental illness. Apart from the online data, the organization affiliates worked from the grassroots and were familiar with the ground situation. The organization held meetings with the community members to get first-hand information on the welfare of caregivers. Some of the major methods used in research in this particular case study included the following:
Publications and feedback survey: regularly, MHA releases publications on its website on facts concerning mental health. The readers read and give feedback through the website.
Conferences: MHA holds conference meetings to create an educated people on mental health awareness. During the meetings, people give feedback on the areas of concern on mental health.
During the study, the goal was to assess how the caregivers were involved in caring for patients with mental illness. This goal is in line with the organization's mission and goal of equity, humane and healthy America.


The research targeted the caregivers of people with mental challenges. The caregivers were targeted for the research because they are the right audience (they are in close contact with the patients with mental health issues). MHA hoped to access caregivers' involvement in taking care of people with mental health Since the organization's goal is to address issues facing people with mental illness. However, from the study, six in ten caregivers were fully involved in their patients' mental health.  This means that most people living with mental health were uncared for. Of concern is that professional health providers such as psychologists rarely checked in to see the mentally ill patients' condition. The fact that the caregivers cared less about their patients posed a big challenge in achieving the MHA goal.   
	The audience in this study was the caregivers. Their characteristics differed from one caregiver to the other. However, most of them did not care for their patients, with just 62 percent giving full care to their patients (Hamann, 2019). The caregivers did not embrace the message of the organization of fully embracing the people with mental illness.
	To effectively perfect its campaign, the MHA adopted different strategies ranging from campaign to online awareness.  On online awareness, the organization published materials targeting health caregivers and the general public. Another strategy used was conferences and campaigns. During the campaigns, the caregivers and the public were sensitized on care for mentally ill patients. The campaign ran from October 2019 to May 2020 in all the USA's fifty states with no overtime program.
	On evaluation, the program was a success since the caregivers were fully educated on the care of mentally ill patients. The public was also sensitized on the rights of people living with mental illness. Though the campaign was successful, the professional caregivers should visit the mentally ill patients regularly
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